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LINda SMITH
70 Villa Canyon #490, Tampa, FL 33617 
lsmith@charter.com    
(813) 421-0001
Objective:   Director of Advertising & PR
Professional Summary:

Driven, well-regarded and enthusiastic marketing professional, with over ten years proven leadership in the development and execution of strategic and tactical marketing plans, processes and procedures. Experience identifying and implementing marketing solutions that increase customer satisfaction, revenue and brand recognition based on the research, analysis, and creative ideas.  Can immediately apply my in depth marketing skills and creativity to deliver marketing solutions to promote all Tribal businesses.
Accomplishments:
· Managed 2 million dollar budget across 20 plus products and services averaging 85% ROI
· Collaborated marketing plans with multiple products to combine strength of services and conserved marketing costs by 5%
· Managed teams of 30 people through multiple marketing initiatives completing 90% of projects on or ahead of time, within budget and adjusting timelines for product changes and unforeseen events 
· Created and implemented a strategic plan to introduce a new media service AT&T Digital Signage coordinated the relationship with our product vendor to produce joint videos and online case studies 
Computer/Special Skills:

Windows XP or Vista, Microsoft Office 2003 and 2007,  Microsoft Access & Project, Brand Implementation Training, Concepts of Product Management, IBM training: Essentials of Java for e-Business, Web Marketing and Statistics, Marketing Analysis and Strategy, Designing and Implementing Competitive Marketing Strategies 
Work Experience:

AT&T Business Services
1999 – 2009

Product Marketing Manager
· Managed over $50M in product revenues with over 20 different products

· Created, managed, and executed product launch activities while ensuring all marketing interventions supported the brand strategies, customer requirements, budgets and time to market requirements

· Led cross-functional teams to ensure customer needs were considered throughout all strategic and tactical decision-making for brand management and strategic messaging across internal and external  marketing communications initiatives

· Developed and implemented integrated marketing plans to support sales processes, webpage designs, collateral, ad agencies and media involvement for new technology services with strategic marketing partners such as Cisco,  Microsoft, and Nortel
· Managed branding included naming across new products to ensure marketing reflected the brand’s strategic objectives, corporate objectives and customer needs delivering a globally consistent strategic message and adhering to all corporate and legal policies and laws
· Coordinated development of all creative and advertising schedules and ensured vendor partners were equipped for launch for all marketing interventions; managing budgets for such interventions
· Improved the effectiveness of marketing programs by conducting research, compiling data, disseminating findings, identifying market trends and making recommendations for promoting market-responsive product enhancements
Global Marketing Communications Manager

· Created the first AT&T global announcement process and documented procedures that were distributed across multiple cultures/languages, facilitating product acceptance while saving money by preventing ineffective marketing

· Developed key messaging, consistent content ,merchandising and branding for all global product initiatives working closely with regional product managers generating over $2B in annual revenue
· Approved all global branding, naming and collateral content for unified key messaging for global distribution

IBM
1991 – 1999

Channel Marketing Manager 

· Handled project management, marketing and customer support for enterprise customers’ initial implementation of web design and network services to support their applications. Included business analysis of customer requirements in various industries: Media and Entertainment,  Travel and Hotel, Supply Chain Management, Healthcare
· Assisted customers in network security policy creation for their employees and customers 
· Established and maintained collaborative relationships with internal business partners; leveraged key relationships to reach desired business objectives, goals and priorities
· Participated on cross-functional committees to evaluate new revenue sources and product enhancements to ensure marketing success factors including updating or creating necessary processes, procedures and obtaining regulatory and legal approvals for launch of all products

Connecting Point Computer Center  
1988 - 1991

Marketing Consultant

· Helped garage based business grow to a $2 million annual company with a computer service department, training staff, sales staff and was chosen by Connecting Point to become a part of their franchise

· Developed marketing strategies, annual budgets and provided significant input during marketing planning processes to forecast upcoming business objectives reporting directly to the company vice president

· Directed all company marketing initiatives including media, advertising and public relations

· Prepared comprehensive market analysis that organized and managed special promotional events and seminars  increasing industry specific target marketing such as Hotels and Travel Agents
· Implemented marketing organizational and structure changes the result increased sales in the face of  strong competition

Education & Professional Development:

· Saint Leo University, BA in Business Administration, minor in CIS, Magna Cum Laude, May 1991
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