Resume Branding Statement

Here’s a new tip I found in the CrossRoads Newsletter that can really make your resume stand out.  Instead of having the traditional Objective section at the top of your resume, you could use a Branding Statement to quickly draw attention to the value you will bring to the job.  Here's an example.

In the case of a clinical researcher, a generic Objective we be as follows:

"OBJECTIVE:  Seeking a mutually beneficial position that will make use of my 10+ years experience in clinical research."

An improved Branding Statement would be:

HARVARD EDUCATED CLINICAL RESEARCHER WITH 10+ YEARS PROFESSIONAL EXCELLENCE
Worked with top five pharmaceutical companies.  Leveraged clinical expertise to manage three blockbuster, multi-billion dollar molecules from Phase I to Market.
The generic example does almost nothing to position the candidate but the refined version, in addition to serving as an objective, brings out three to four strengths and an overall value proposition.

You can also make the Branding Statement stand out even more by putting a border around it with a light gray background as shown above.

If you still want an Objective, you can slip it in as shown below in blue (it’s a point size bigger than the text on either side of it and italicized to make it stand out).  Then put your Branding Statement right after it.
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